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NEW } 
Mlasland Duran 


vinyl plastic upholstery 


These beauties are not only new additions to 
Masland Duran’s pattern line. They’re defi- 
nitely new in concept—superbly designed to 
lift any furniture out of its competitive set- 
ting on the retail floor. See how these new 
colors and designs can give your furniture 
that “headed-for-sales” look. Let’s send you 
samples. Write The Masland Duraleather Co., 
Dept. 56, Philadelphia 34, Pa. 



































Harbor Furniture Mfg. Co. reports: 

PRODUCTION STEPS ELIMINATED 

RESULTS IMPROVED, OUTPUT INCREASED 
with Mattison Rip Saw and Automatic Stroke Sander 





“‘We are happy to recommend the Mattison 202 Straight-Line Rip enables the sander operator to maintain precise 
Saw and 303 Stroke Sander without reservation,” writes Harbor sanding pressure, stroke length, and shoe-pres- 
Mfg. Co., South Gate, Cal., after finding Mattison equipment sure with maximum ease and efficiency. 
‘thelpful in both quality and production.” Enthusiasm, rather than mere satisfaction, is 
The new machines have sharply increased the plant’s output. the typical response of woodworking companies 
The 202 Rip Saw cuts so straight that joints are glued direct from using Mattison high-production machines. Ask 
the saw... the glue jointer operation completely eliminated. The your Mattison representative for a report on 
303 Sander produces a smoother, wave-free surface on wide table exactly how Mattison machines can make your 
tops in less time than was formerly required. Centralized control plant more profitable. 











Mattison Machine Works 
Rockford, Illinois 





Gentlemen: Send bulletin on 
Model 202 Rip Saw [[], 303 Stroke Sander [] 














Name 

Fi 
MATT i s © & mn 
WOODWORKING MACHINERY City State 
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For Blind or 
Extremely Long Mortises 


FIELD 


CHAIN MORTISE 
CUTTING 
EQUIPMENT 


We stock over 150 sizes of both 
double and single-bearing Guide 
Bars, Mortise Chains and Sprock- 
ets. 

Our quality equipment and in- 
terchangeable replacement parts 
insure maximum mortising pro- 
duction for your plant. 


William H.Field Co. 


INCORPORATED 
333 DORCHESTER AVENUE 
BOSTON 27, MASS. 
-_ ~ - 
ms Whatever you do, get 
¥ the facts about 
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CHICAGO—Nat’l. Assn. of Store 
Fixture Mfrs., Suppliers Ex- 
position and Convention, Mar. 
21-22 

BOSTON—Furniture Show, Mar. 
25-28 

CHICAGO—National Furniture 
Design Show, Apr. 22-27 

HIGH POINT — Spring Market, 
Apr. 27-May 3 

JAMESTOWN — Spring Market, 
May 5-9 

GRAND RAPIDS—Summer Mar- 
ket, June 13-26 

CHICAGO — Summer Market, 
June 18-29 

SEATTLE — Northwest Furniture 
Market, July 8-11 

HIGH POINT—Summer Market, 
July 8-18 

LOS ANGELES—Summer Market, 
July 15-19 

CHICAGO—Nat’l Assn of Furn 
Mfrs. Convention and Supply, 
Equipment & Fabric Fair, Aug. 
25-28 

BOSTON—+Furniture Show, Sept. 
9-12 

CHICAGO—High Fidelity Show, 
Sept. 15-16 

EVERYWHERE—Home Fashion 
Time, Oct. 10-19 

CHICAGO—National Furniture 
Design Show, Oct. 14-19 

HIGH POINT—Fall Market, Oct. 
19-25 

CHICAGO—Nat’l. Assn of Bed- 
ding Mfrs. Convention and 
Supplies Market, Nov. 

GRAND RAPIDS—Winter Mar- 
ket, Jan. 2-15, 1958 

CHICAGO—Winter Market, Jan. 
6-17, 1958 

HIGH POINT — Winter Market, 
Jan. 20-30, 1958 

LOS ANGELES — Winter Market, 
Jan. 27-31, 1958 

HIGH POINT — Spring Market, 
Apr. 19-25, 1958 

WINSTON-SALEM —Woodwork- 
ing Machinery & Equipment 
Show, May 13-17, 1958 

CHICAGO — Summer Market, 
June 16-27, 1958 

HIGH POINT—Summer Market, 
July 7-17, 1958 

LOS ANGELES—Summer Market, 
July 14-18, 1958 

CHICAGO—WINTER MARKET, 
Jan. 8-19, 1962 

CHICAGO—Summer Market, 
June 18-28, 1962 
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ALL POSITION RECLINING 


ya CHAIR FIXTURE... 





KK 









EASY-SET 


TENSION DEVICE 


PAT. NO. 
2,693,845 
Foreign 
and other 
Patents 
applied 
for. 











Higher ottoman in 
reclining position 
More ottoman 
extension 


Proper balance 
assured at all 
times. 





RECLINE 
eee 


e Easy installation, applied to frame in 2 minutes 
e A proven, tested, guaranteed product 


e Finest on market in quality materials and design 








MANUFACTURERS OF MECHANICAL 
FIXTURES FOR FURNITURE 
1417 TRYON STREET HNERAL PHONES 











In Canada contact 7285 


_ 309 Veer PRODUCTS COMPANY begs 
itchener, Ontario, Canada 
HiGH Point, N. C. 


February, 1957 FURNITURE NEWS 








HFIC—THE VOICE OF THE FURNITURE INDUSTRY 
TELLS YOUR STORY TO NATION'S CONSUMERS 





Style, Quality 
Stories Given 
To All Media 


If you ever wished you could talk 
directly to a few potential furniture 
customers yourself, remember the 
Home Furnishings Industry Com- 
mittee was organized to be the con- 
tact between furniture and _ floor 
covering manufacturers, their re- 
tailers and the consumer. And it’s 
telling your story constantly. 

In addition to articles in more 
than 2,500 newspapers across the 
country, the Committee staff also 
develops a spring promotion which 
last year was used by more than 
300 papers. This year’s spring news 
supplement will be four newspaper 
pages containing about forty pic- 
tures and thirty-five news stories 
based on new items shown in the 
last market. It will be in editors’ 
hands by March first. 

Radio and TV scripts are sent to 
more than 1,200 broadcasting sta- 
tions for use by local retailers or as 
material for women’s program com- 
mentators. This year about 50 dif- 
ferent scripts will be sent to stations 
and commentators. The high point 
of the Committee’s activity is a co- 
operative effort with the National 
Retail Furniture Association to 
make the annual HOME FASH- 
ION TIME, each fall, a promotion 
event of real importance to both 
manufacturers and retailers. 


How Much for So Little 


When you compare the millions 
of dollars budgeted each year for 
publicity and industry-wide promo- 
tions by such industries as major 
appliances, electric power, automo- 
biles, gasoline, etc., with the ad- 
mittedly modest appropriation on 
which the Home Furnishings In- 
dustry Committee gets its message 
across to homemakers of the coun- 
try, you are forced to paraphrase 
and say — “how much for so little.” 

As a furniture manufacturer, you 
and your sales organization can 
benefit from and at the same time 
aid in the promotion and publicity 
work of the Committee — which 
after all, is planned primarily to 

(Con’t. on col. 3) 


NEW DIRECTOR 


INTERVIEWED 


The appointment of 
Virginia ovate as man- 
aging director of the 
Home Furnishings In- 
dustry Committee was 
announced by C. Cree 
Gable, Chairman of the 
Committee. Gable said 
he felt that the appoint- 
ment of Miss rien 
would enable HFIC to 
carry on an accelerated 
program of publicity and 
ublic relations for the 
ome furnishings indus- 
try. He also said that 
special emphasis would 
be placed on developing 
a closer working rela- 
tionship with the TV, 
radio, and motion pic- 
ture fields because of the 
unusually effective op- 
portunities which these 
media offered in bring- 
ing new styles and home 
decorating ideas to mil- 
lions of consumers. 

Miss Pegram has had 
an extensive career in 
the home _ furnishings 
field as stylist-coordina- 
tor for manufacturers 
and in merchandising on 
both the retail and mail 
order levels. For several 
years she was decorative 
fabrics editor of Retail- 
ing Daily and subse- 

ently was editor of 
Pepmrinent Store Sel- 
ling, a sales training 

i In 1949 she 
wrote and directed five 
television plays for NBC 
which were produced in 
furniture showrooms in 
The Merchandise Mart. 
In recent years Miss 
Pegram has headed her 
own consulting firm, 
working with manufac- 
turers and retailers, in 
styling, sales promotion 
and merchandising. 


(Con’t. on page 10) 
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NAFM and SFMA 
Members Reap 
Many Benefits 


(Con’t. from Col. 1) 


create pride of ownership of new 
furniture. The Committee’s slogan 
for 1957 is “First—Furnish Your 
Home.” 


How You Can Benefit 


Here’s a for instance. The Com- 
mittee director and staff have wide 
contacts with newspaper and maga- 
zine editors all over the country. 
Last year, following inquiries from 
many editors, the director made 
arrangements to have colored pho- 
tographs of room settings published 
in newspapers in key cities—provid- 
ed manufacturers would supply the 
colored negatives. 

Breathes there a manufacturer 
with pride so dead he hasn’t taken 
at least one color shot of a group 
or an item in his line? But so few 
producers responded to the Com- 
mittee’s plan, that this fine idea 
lies dormant. 

The cost of publication of your 
color photos is quiet small com- 
pared to the amount of interest and 
enthusiasm it could create among 
your dealers and prospective con- 
sumers. This is only one of the 
many programs already in the 
works by the Committee to get the 
idea of FIRST — Furnish Your 
Home” across to Mrs. Housewife. 

Whether you supply your dealers 
with advertising aids on a regular 
basis or not, HFIC, can help your 
dealers get publicity in their own 
communities—and good publicity 
is not an easy commodity to buy! 


How You Can Help 


HOME FASHION TIME, the 
annual national promotion of fur- 
niture and floor coverings will be 
staged this year from Oct. 10 
through 19. So successful was last 
year’s event, the Committee is even 
now getting inquiries, from a few 
scattered retailers who doubtless 
heard from others, (more alert at 
the proper time) for last year’s pro- 
motion materials. Already, wise re- 


(Con’t. on page 10) 
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PRE-CUT Wire Patterns in Burlap 


THE MODERN WAY TO BETTER TAILORING 
--+- LOWER PRODUCTION COSTS! 


: oage 
a ais 
- i be 
+ 2] 
, ele iets helt: 
’ > 
At 3 : ote ' 
at 4 tls 
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@ No More Cutting Expense 
Chair application of standard wire 


es Wasted Materials .. . Pattern on seat—wire-rope pad 
@ Sav with tacking strips on back. Ee 


away shows new Zip-fast Edging. 


Saves Time and Labor 


@ Saves Handling Costs and Buriap 
Inventories 
















NEW SALES TAGS GiVE 
RETAILERS VALUABLE 
SELLING TIPS! 


Helps your retailers close many 
sales simply by demonstrating 
this quality feature. 


@ Pre-Cut pads give ACCURATE 
COSTS on every number you 
produce! 


@ Neater backs with Never Any 
“Coil-Feel.” 





‘Let Perm-A-lator @ Flatter Decks Eliminate Cushion 
Research Keep You Ahead” — Gaps! 


NEW! 20-PAGE ILLUSTRATED MANUAL! 


Shows you 28 ways to speed up production in furniture and bedding 
how to get better tailoring . . . automatically. Write today for your copy! 





FLEX-O-LATORS, INC., CARTHAGE, MO. 


PLANTS IN CARTHAGE, MO., NEW CASTLE, PA., AND HIGH POINT, N.C 
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(Con’t. from page 8) 
tailers are writing in to ask when 
they will get this year’s materials so 
they can begin plans for HOME 
FASHION TIME in their com- 
munity this fall. 

This annual event takes many 
forms in many communities, and 
it’s always most successful when it’s 
planned and carried out by all or 
a group of retailers working on a 
cooperative basis. As the name im- 
plies, fashion or style in furniture 
and floor coverings is the theme 
around which retailers have de- 
veloped successful HOME FASH- 
ION TIME promotions. 


Book of Plans 


The Home Furnishings Industry 
Committee prepares a book of 
plans, detailing the steps necessary 
lor a really successful cooperative 


retail promotion. Every known 
scheme from a Mayor’s proclama- 
tion to a swanky women’s club style 
show is analyzed step-by-step so 
groups of retailers can either follow 
the suggestions completely or adapt 
them. The Committee probably 
wouldn’t be able to give retailers 
the price of renting a calliope for a 
parade, if that was wanted, but it 
does know where to buy and how 
much to pay for advertising bal- 
loons, for example and has plenty 
of other more down to earth pro- 
motion data available. Letters from 
retailers who in previous years have 
had successful HOME FASHION 
TIME promotions are included in 
the manual. 

How can you help? By urging.— 
Urging your salesmen to urge their 
retailers to tie into HOME FASH- 
ION TIME. The National Whole- 








NATIONAL 


Furniture 





Review HAUG RAG 
your big market 


They do 85.4% of total retail furniture and home furnishings store sales! 





They sell $873,675,733 of upholstered living room fur- 


niture annually. 


They sell $695,598,372 of bedding and sleep equipment 


annually. 


They sell $593,243,056 of bedroom furniture annually. 
They sell $533,187 ,641 of floor coverings annually. 
They sell $287,221 ,550 of draperies and curtains 


annually. 


They sell $271 ,554,920 of radios, TV and phonographs 


annually. 


They sell $254,843 ,848 of wood living room furniture 


annually. 


They sell $224,032,809 of kitchen furnishings annually. 
They sell $220,899, 483 of dining room furniture 


annually. 


They sell $197,399,538 of refrigerators and freezers 


annually. 


They sell $172,855,151 of washers, dryers and ironers 


annually. 


They sell $162,410,731 of stoves and ranges annually. 
They sell $95,566,443 of lamps and shades annually. 
They sell $81,988,697 of sunroom, porch and outdoor 


furniture annually. 


They sell $53,788,763 of juvenile furniture annually. 


Review can get you a bigger share of this market! 
We've got the facts . . . and the figures, too. Write for a sam- 
ple copy and market data on the home goods field. 


NATIONAL FURNITURE REVIEW 
666 Lake Shore Drive, Chicago 11, Ill. 


Check These 
Vital Facts 


Greatest cover- 
age in the retail 
furniture field... ‘ 
8,570 (ABC 6-30-56) 


Lowest cost... , 

just 3¢ per-read- 
er-buyer, based on 
12-time page rate 











Largest renewal 
rate (87.55%) 





Highesteditorial 

acceptance 
among the men who 
make the buying 
decisions 









Only in Review 
can you be sure 
of reaching all the 
members of the Na- 
tional Retail Furni- 
ture Association 







Official publication of the National Retail Furniture Association. 
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sale Furniture Salesmen’s associa- 
tion is an official (financial) backer 
of the Committee and HOME 
FASHION TIME, so it could be 
you may be urged to spot light spe- 
cial groups or items for the event. 
The main sponsors of HFIC are 
the National Retail Furniture As- 
sociation, the National Association 
of Furniture Manufacturers, the 
Southern Furniture Manufacturers’ 
association, the Carpet Institute, 
Inc., and the National Wholesale 
Furniture Salesmen’s association. 


Get on the Bandwagon 


How can you help? Display the 
official HOME FASHION TIME 
poster in your showroom next 
market. Talk HOME FASHION 
TIME to your customers at the 
market. There will be truck ban- 
ners available, you'll get your 
money’s worth out of this modest 
cost. 

The Home Furnishings Industry 
Committee is a non-profit service 
corporation, organized to help you, 
help your dealers, sell your prod- 
ucts. You always benefit by HFIC’s 
work but you benefit most when 
you aid its work. 


(Con’t. from page 8) 

When we interviewed her about 
HFIC plans, Miss Pegram said the 
HFIC program for 1957 had been 
ably created by her predecessor, 
Thomas J. Lyman, and approved 
by the Committee during the Janu- 
ary market. She indicated she 
would not make any radical changes 
in the plans, but said she was “buz- 
zing” with ideas. 

“When I first started in the home 
furnishings industry” remarked Vir- 
ginia, “all the retail salesmen knew 
much more about the merchandise 
than did the customers. Those were 
also the years when stylists, editors 
and women buyers hammered hard 
at manufacturers for better styles, 
more discriminating range of colors, 
furniture scaled to suit houses. In 
short we screamed like banshees 
for better taste in home furnishings 
because we knew our sisters at home 
would buy them.” 

“Now I think the industry has 
reached a high plateau of good 
taste. Somehow the professional re- 
tail salesman seems to have missed 
the whole point of what a woman’s 
after when she tries to buy home 
furnishings. She often knows what 
she wants, but she wants to know 
what good it will do her after she 
gets it home.” 

“I hope in HFIC’s regular news 

(Con’t. on page 24) 
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PROVIDING: 
EFFORTLESS CUTTING — 
VASTLY INCREASED 
PRODUCTION — 
SMOOTHER CUTS 
RESULTING IN IMPOR- 
TANT REDUCTIONS IN 
CLEAN-UP OPERATIONS 


TANNEWITZ 


HIGH SPEED BAND SAWS 


These machines are built with such exact precision and so 
thoroughly balanced that even when delivering nearly two 
miles of saw-blade travel per minute, they can hardly be heard. 
It’s this superior construction, combined with numerous 
exclusive features of operational convenience, that makes them by 
far the best investment in band saws. They'll save their cost 
year after year in trouble-free service. They are the best by any 
test — the cheapest in the long run. For complete description, 
write for Bulletin “GH”. 










It’. I 
Tannewitz High Speed Band Saw. BUILT BY SAWING MACHINERY SPECIALISTS 
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Whitney 


fee Worldds. finest uile- 
PRODUCTION SURFACERS 











see 
SR SS tens ot oat te 0 


aia RR i. cl avi 


NO. 105 SINGLE SURFACER 


24” width x 8”. Variable Feed: 20 to 60 
f.p.m. Cutterhead Motor: 7% or 10 H.P. 


NO. 97 DOUBLE SURFACER 
30”, 36”, 40” and 44” widths. 
Planes stock ,” to 7” thick. Var- 
iable feed: 30 to 90 f.p.m. 





The hundreds of Whitney Single and Double Surface Planers 





“ny S24 a sumnegen in the field today enjoy an enviable record of performance and 

ee - pong enn eet of ae service and attest to the fine quality of construction of Whitney 
— ey planers. Today Whitney Single and Double Surfacers are the 

| finest production planers ever built by Whitney, incorporating 


every time-tested and proven feature gained from more than 100 
years of experience and know-how in fine planer construction. 


What does this mean to you, a prospective planer purchaser? 
It means high quality, lowest cost planing, high production, low 
maintenance over the years and long, trouble-free service — the 








NO. 37 SINGLE SURFACER - safest, soundest planer investment you can make today. 
Extra Heavy Duty. Widths, 32”, 40”, 44” 
and 50”. Variable Feed to 100 f.p.m. Write for bulletins. Ask for bulletin WPD3 for 97 


Double Surfacer or bulletin WP53 for Single Surfacers. 
In Our 118th Year 


BAXTER D. WHITNEY & SON, Inc. 


‘Planer Specialists for more than 100 years 


PLANERS @ SHAPERS ® AUTOMATICS @® VARIETY SAWS © BACK KNIFE LATHES 


WINCHENDON, MASSACHUSETTS, U. S. A. 
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DREXEL PROMOTION 
MARKS MILESTONE 
Network television’s biggest give- 
away in the furniture field was 
launched this month, on NBC-TV’s 
119-station HOME, by The Drexel 
Furniture Company. 

This merchandising promotion, 
four months in the planning stage, 
will last six weeks (until March 15) 
on TV—during which Drexel ex- 
pects to give away thousands of 
dollars’ worth of furniture to the 
winners among HOME'’s predicted 
250,000 entries. Drexel retailers 
are assured increased floor traffic 
from contestants who must pick up 
entry blanks at point-of-sale. 

Drexel itself profits by adding a 
dimension to its brand name ad- 
vertising program, and by prestige 
association with the Nation’s top- 
rated women’s interest program. 

A responsive audience benefits 
from the very simplicity of the idea 
... merely submitting an entry 
blank. No 25-words-or-less. No 
stickers off a six-drawer dresser. In 
short, no strings attached. 

Commercials are assigned to reg- 
ular opening and closing slots. But 
the prize furniture will be shown 
by Arlene Francis in actual room 
scenes during the regular program 
segments. Retailers can duplicate 
these room scenes, set up local con- 
tests and arrange for a TV cut-in to 
add another dimension to their 
local promotions. 


“A ROOM 





WHERE IT’S FuN 


TO MUNCH 


AN APPLE’ 








‘‘A ROOM WHERE IT'S FUN TO MUNCH AN APPLE” is new theme of Habitant 


Shops, Inc. to be promoted in national advertising, point-of-sale signs, 
brochures and furniture tags. Furniture company executives feel the theme 
expresses perfectly the informal, ruggedness of the new traditional knotty 
pine ‘‘Co-ordinates”’. Table features Fiberesin plastic top. (L to R)—N. A. 
Eddy, Habitant president and also president of the National Association of 
Furniture Manufacturers, Kenneth A. Keenan, sales manager and Robert W. 
Stenglein, executive assistant, prepare to personalize the theme during recent 


market. 





With the February kick-off, 
Drexel marks its 3rd consecutive 
year in television; its first as a par- 
ticipating sponsor. The move, for 
both manufacturer and network, 
may mark a milestone in the furni- 
ture industry, which has a conser- 
vative advertising-promotion _his- 
tory up until now. 





NEWSPAPER ADS and 


“At the retail level, nothing sells 
like newspaper advertising if the 
product has newsworthiness, is 
priced right, and if in-store promo- 
tion follows through,” the Philadel- 
phia Inquirer Sales Forum was told. 

The speaker was Kennard G. 
Keen, vice president, Arndt, Pres- 
ton, Chapin, Lamb & Keen, Inc., 
Philadelphia advertising and pub- 
lic relations agency. Keen told the 
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what they can do! 


Inquirer’s advertising representa- 
tives: 

“Newspapers can sell effectively, 
and immediately, those products 
that carry news value to the consu- 
mer—a new style angle, a new deal 
in price or package, a new copy 
idea, a new convenience or com- 
fort. 

“If an advertisement doesn’t 
carry some news, it certainly ought 


FURNITURE NEWS 


not to be in a newspaper. Probably 
it shouldn’t be anywhere. Let’s re- 
member that newspapers are for 
news. Newspapers instruct, enter- 
tain, tell and sell as their part of 
the daily installment of the serial 
of life. All of this is news, and 
that’s what the buyer wants in his 
newspaper. That's why advertising 
in newspapers must be newsy.” 

To illustrate his newsworthiness- 
price-and-promotion point, Keen 
cited the experience of Drexel Fur- 
niture Company, of Drexel, N.C., 
long-time client of Arndt, Preston, 
Chapin, Lamb & Keen, with an ex- 
penditure of less than $100,000 that 
produced more than $8,000,000 in 
furniture sales at the retail level in 
a three-month period. Keen de- 
clared: 

“The real payoff of this promo- 
tion came as the result of news- 
paper advertising. 


13 








ADVERTISING & MARKETING 





“We pooled every bit of experi- 
ence and knowledge we had, over- 
looked not a single angle in the 
promotion package, followed 
through with merchandising that 
rang every possible bell and cash 
register. 

“The promotions we have in- 
spired for our clients inspire re- 
tailers throughout the country to 
place hundreds of thousands of 
lines of newspaper advertising to 
support these promotions. 


“This Drexel furniture promo- 
tion paid off because more than 
1,300 retailers co-operated with us. 
The total of their newspaper line- 
age backing the promotion was 
more than 1,300,000 lines. 

“Our job is to inspire the kinds 
of promotion for our clients who 
sell consumer merchandise that will 
create the greatest possible amount 
of store co-operation in the form 
of newspaper advertising, backed 
by in-store promotion. 

“The essence of good newspaper 
publishing, and good merchandis- 
ing, is proper timing. Yesterday’s 
news is old stuff. The old, the time- 
worn, the antequated, is doomed in 
America. Our people want the 
news, and the new things. The 
news is ‘big time.’ 

“Any advertiser or manufacturer 
or agency who isn’t selling a new 
product or important new news in 
relations to an old product, can 
lead you only to headaches and ad- 
vertising flops. Judge every adver- 
tisement in a newspaper, and every 
potential campaign, by the signifi- 
cance of the element of time. How 
does it fit, timewise, now . . . to- 
day? In our business, and in yours, 
there’s little time to waste time.” 


COSTS WORKSHOP 
FOR SALES EXECS 


A two-day workshop on “Distri- 
bution Cost Analysis for Sales Man- 
agement,” to be held March 14 and 
15 at the Barbizon Plaza Hotel in 
New York City, has been announc- 
ed by New York University’s Office 
of Special Services to Business and 
Industry. 

The workshop, designed for both 
general management and sales man- 
agement personnel, will be directed 
by Dr. Michael Schiff, professor of 
accounting in the NYU Graduate 
School of Business Administration. 
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Dr. Schiff’s lecture-discussions 
will cover such topics as effective 
sales compensation plans, justifying 
investment in the new product or 
territory, break-even analysis for 
products and territories, and prod- 
uct mix control. In addition to the 
lecture-discussion sessions, the work- 
shop will include specific case an- 
alyses. 

Dr. Schiff is the author ot several 
books—including “Practical Distri- 
bution Cost Analysis” (with Long- 
man) and “Cases and Problems in 
Distribution Cost Analysis and Con- 
trol” and of numerous magazine 
articles. During the past year he 
has conducted workshops on dis- 
tribution cost analysis for various 
executive groups. 

Further information on_ the 
March 14-15 workshop can be ob- 
tained from Aaron Feinsot, direc- 
tor, Office of Special Services to 
Business and Industry, New York 
University, New York 3, N.Y. 





BUFFELEN, LYNCH 
PLAN PROMOTION 


Following its recent merger with 
Buffelen Furniture Company, 
Lynch Manufacturing Company 
has announced a widespread pro- 
motion program to merchandise 
the two lines. 

Under the management of Jack 
O. Lynch, president of both com- 
panies, Buffelen is preparing a 
series of large-space, two color news- 
paper ads for dealer use. Black and 
white advertising mats also will be 
available to Buffelen and Lynch 
dealers in Washington, Oregon, 
Idaho, Montana, Hawaii and Alas- 
ka. 

“The retailer must stretch his 
money if he is going to keep prices 
in line,” Lynch said. “For that 
reason, we are preparing ads with 
the emphasis on dominance and 
color to help our retailers get the 
most out of their newspaper adver- 
tising expenditures.” 

“Color advertising pays for itself 
in the way it attracts readers and 
creates a real feeling for stylish 
furniture. In some cities, this sec- 
ond color can be added by retail 
dealers for as little as $25.” 

The Lynch and Buffelen adver- 
tising and public relations pro- 
grams are being directed by the 
Seattle office of Bozell & Jacobs, 
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with I1 other offices throughout 
the country cooperating when nec- 
essary. 

In addition to the color newspa- 
per ads, Bozell & Jacobs will pre- 
pare for dealer use radio transcrip- 
tions and spot announcements, tel- 
evision spot announcements, point 
of sale dealer and salesman aids. 

“Correlation is the popular trend 
in furniture color and _ styling,” 
Lynch said. “At this year’s Chicago 
furniture market, correlated groups 
created much sales interest, and in- 
dications are that the consumers 
like it, too.” 

Lynch said 1957 production will 
be geared to the needs of young 
homemakers. He said that more 
than 70 percent of women under 
30 have bought furniture and that 
only 30 per cent of family home- 
makers over 50 buy furniture. 

“Our studies of trends in the fur- 
niture field show that the young 
buyer prefers the modern and con- 
temporary design such as we use in 
our correlated groups,” Lynch said. 


WORLD'S BIGGEST 
SALES MEETING 


Salesmen will get a chance to 
learn how the country’s “super” 
salesmen do it when Tele-Sell 
stages the world’s biggest sales meet- 
ing before 40,000 salesmen. 


By closed circuit television in 34 
American and Canadian cities, two 
Tele-Sell “Spectaculars” will be 
staged on Feb. 26 and March 5, 
which will dramatize the most mod- 
ern and effective selling methods. 
It will feature in-person demonstra- 
tions and talks by 12 nationally re- 
nowned sales executives, plus talks 
by Vice President Richard M. 
Nixon and Commerce Secretary Sin- 
clair Weeks. 


Tele-Sell is a cooperative educa- 
tional venture being staged by the 
34 local sales executives clubs and 
Chambers of Commerce. The New 
York City meeting will be held in 
the Manhattan Center with 3,000 
attending. 


The programs, featuring actual 
demonstrations rather than speech- 
es, will cover two themes: (1) how 
the salesman should handle himself, 
and (2) how the salesman should 
handle his customer. The produ- 
cer is Walter Wanger. Each pro- 
gram will run for two hours, and 
will enact live dramatizations with 
professional actors on the “‘do’s 
and don’ts of selling..” Film tech- 

(Con’t. on page 16) 
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A HAPPY HOME FURNISHINGS 
editor is Miss Elizabeth Hillyer of 
National Newspaper Service as she 
received the Dorothy Dawe Award. 


HOME FURNISHINGS 
WRITERS HONORED 


The American Furniture Mart’s 
tenth annual Dorothy Dawe awards 
for distinguished journalistic en- 
deavor in the home furnishing in- 
dustry were made during the win- 
ter market in Chicago. 

The awards, consisting of gold 
loving cups nearly two feet high, 
were made to winners in five cate- 
gories as follows: The award for 
newspapers in cities of under 100,- 
000 population went to Miss Nao- 
mi Doebel, home furnishings editor 
of the Cedar Rapids Gazette. 

The award for newspapers in 
cities of from 100,000 to 500,000 
went to Jean Sprain Wilson, home 
furnishing editor of the Miami 
(Fla.) News. The award to newspa- 
pers in cities of 500,000 and over 
went to James W. Toland, editor 
of the Los Angeles Times Home 
magazine. The award in the major 
consumer magazine classification 
went to John Peter, home living 
| editor of Look magazine. 

Two awards were made in the 
special categories division. One 
went to Miss Elizabeth Hillyer, syn- 
dicated home furnishings column- 
ist for the National Newspaper 
Syndicate. The other went to the 
three people considered by the 
judges most instrumental in the 
preparation of Better Homes & 
Gardens’ Decorating Book. They 
were Guy Neff, Miss Florence Byer- 
ly and Mrs. Jo Bull. 
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COVETED DOROTH 


Y DAWE AWARD for distinguished endeavor in the field 







of home furnishings journalism went to the editors of Better Homes & Gardens 
Decorating Book at the press luncheon of the American Furniture Mart. 
(L to R)—Guy Neff, Miss Florence Byerly, and Mrs. Jo Bull. 





WINNERS OF THE MAJOR MAGAZINE CATEGORY of the Dorothy Dawe 
Award are, center, Patricia Coffin, Woman's Editor of Look Magazine and 
John Peter, Home Living Editor. They are pictured here with Neil T. Regan, 
public relations director of the American Furniture Mart who presented the cup. 





A board of five judges, prominent 
in the home furnishings field, select- 
ed the winners from the largest 
number of entries in the history of 
the distinguished awards. Judging 
was based on the factors of general 
excellence in coverage of home fur- 
nishings news appropriate to the 
publication’s circulation area, 
quantitative coverage as compared 
with the past and special accom- 
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plishments or projects in which the 
entrant takes particular pride. 

The Furniture Mart’s award is 
named for the late Dorothy Dawe, 
pioneering home furnishings editor 
of the Milwaukee Journal. Miss 
Dawe was one of the first editors 
to develop the coverage of home 
goods which has contributed so 
greatly to the growth of the in- 
dustry, third largest in the country. 
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ADVERTISING & MARKETING 





(Con’t. from page 14) 
niques of selling as they apply to 
various industries also will be 
shown. Camera crews have been 
filming these sequences on location 
in cities for the past six months. 

Supersalesmen on the opening 
program Feb. 26 include: 

Judson Sayre, president of Norge 
Division of Borg-Warner Corpora- 
tion, talking on “know your pros- 
pect;” H. C. Nolen, president of 
McKesson & Robbins, Inc., “how to 
use your time;” H. Bruce Palmer, 
president of the Mutual Benefit 
Life Insurance Co., “guiding the 
buyer to the sale;” Alfred C. Fuller, 
board chairman of Fuller Brush 
Company, ‘“mecting sales resist- 
ance. 

Also Byron J. Nichols, general 
manager of group marketing of 
Chrysler Corporation, “‘proving 
your point.” All talks will be am- 
plified by dramatic skits in offices, 
stores, homes and outdoor locations. 
Vice President Nixon, who opens 
the program, will pay a tribute to 
selling and establish the U.S. gov- 
ernment’s recognition of the im- 
portance of salesmen and distribu- 
tion to our national prosperity. 


The second program, March 5, 
will feature top executives of six 
leading companies. Speakers in- 
clude: 

John M. Fox, president of Min- 
ute Maid Corporation, talking on 
“persistance pays off;” R. S. Wilson, 
executive vice president of Good- 
year Tire & Rubber Company, “the 
professional approach to salesman- 
ship;” John M. Wilson, sales vice 
president of National Cash Regis- 
ter Co., “reaching the buyer's self- 
interest;” Mrs. Brownie Wise, vice 
president. of Tupperware Home 
Parties, Inc., “right attitudes in 
selling.” 

Also Joseph Kolodny, manager- 
director of National Association of 
Tobacco Distributors, “know your 
facts;” and Philip M. ‘Talbott, seni- 
or vice president, secretary and di- 
rector of Woodward & Lothrop, 
Washington department store, “sel- 
ling at wholesale.” Commerce Sec- 
retary Weeks will open the pro- 
gram, referring to the new Office of 
Distribution in the U.S. Depart- 
ment of Commerce, and emphasiz- 
ing the government’s attitude to- 
ward salesmen as essential factors 
in the nation’s economy. 

Tele-Sell will be staged during 
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National Salesman’s Week, and will 
be channeled to meeting places 
around the country on larger-than- 
life closed circuit screens. 


The Tele-Sell cities that will be 
linked electronically by closed cir- 
cuit TV include: 


Baltimore, Boston, Buffalo, Char- 
lotte, Chicago, Cincinnati, Cleve- 
land, Columbus, Dallas, Dayton, 
Detroit, Erie, Ft. Lauderdale, Indi- 
anapolis, Jacksonville, Kansas City, 
Milwaukee, Minneapolis, Montreal, 
New York, Newark, Oklahoma 
City, Omaha, Philadelphia, Pitts- 
burgh, Providence, Rochester, St. 
Louis, Syracuse, Toledo, Washing- 
ton, Wichita and Wilmington. 


McCALL’S TAG FOR 
HOME FURNISHINGS 


McCall’s Use-Tested Tag pro- 
gram—which has successfully help- 
ed sell more than 3 million appli- 
ances since 1955—is being extended 
to include many types of home fur- 
nishings according to Otis L. Wiese, 
editor and publisher. 

Text for each McCall’s Use-Test- 
ed Tag, label or sticker begins: “We 
Used It and We Like It!”, and then 
displays the brand name with a list- 
ing of specific brand features that 
the magazine’s testing engineers 
and home economists find especial- 
ly advantageous. 

This informative labeling by Mc- 
Call’s is designed to give advertisers 
greater sales impact and results at 
the point of purchase; help consu- 
mers select and buy the right prod- 
ucts for their needs; and _ assist 
retail sales personnel in explaining 
individual product features. 

Paul T. Schwind is engineer in 
charge of technical testing at Mc- 
Call’s Test Rooms. Elizabeth 
Sweeney Herbert and Mary Davis 
Gillies, editors of Home Equipment 
and Home Furnishings respectively, 
cooperate closely in the use testing 
program. William H. Davis, ‘Timo- 
thy Knipe, and Gilbert Lea are, 
respectively, in charge of appliances 
and home furnishings sales. 

In addition to electrical and gas 
household appliances previously 
tested, the following are some of 
the types of products which can be 
considered, upon application from 
the manufacturer: mattresses, 
springs, kitchen and nursery furni- 
ture, kitchen cabinets, counter tops, 
and many others. 
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A. A. LAUN, JR. 


Altred A. Laun, Jr., president of 
A. A. Laun Furniture Co., Kiel, 
Wisc., was elected president of The 
Furniture Club of America. The 
national trade club has more than 
5,500 members in various branches 
of the home furnishings industry 
and is headquartered at the Amer- 
ican Furniture Mart. 

Alfred A. Christensen, vice-presi- 
dent of Arkwright, Inc., was elected 
Ist vice-president, Claude R. Chatel, 
Kling Factories, Mayville, N.Y., 
was elected 2nd vice-president, and 
Raymond E. Harland, Wieboldt 
Stores, Inc., was elected 3rd_ vice- 
president. 

W. C. “Dutch” Gorgas, who just 
completed 25 years with the Club, 
was reelected executive secretary; 
General Lawrence H. Whiting, 
president of the American Furni- 
ture Mart, was reelected treasurer 
and Fred Klotz and Gordon M. 
Robinson were reelected assistant 
treasurers. 

The following members were elected to 
the Board of Directors: Jacob P. Awalt, 
J. P. Awalt & Co., Dallas, Texas; Alfred A. 
Christensen, Arkwright, Inc., Chicago; 
Mark S. Dalin, Aldens, Inc., Chicago; Ray- 
mond E. Harland, Wieboldt Stores, Inc., 
Evanston, Ill.; William E. Kimbrell, Kim- 
brell’s, Inc., Charlotte, N.C.; Leroy A. 
Kunzelmann, Kunzelmann-Esser Co., Mil- 
waukee, Wisc.; Martin Lammert, III, Lam- 
mert Furniture Co., St. Louis, Ill.; Carl E. 
Thoma, Barker Bros. Corp., Los Angeles, 
Calif. 

E. M. Fennell, Hickory Chair Co., Hic- 
kory, N.C.; Morris Futorian, Futorian Mfg. 
Co., Chicago; Alfred A. Laun, Jr., A. A. 
Laun Furniture Co., Kiel, Wisc.; James S. 
Lynch, Jr., B. F. Huntley Furniture Co., 
Winston-Salem, N.C.; Frank R. Mc 
Cracken, Paoli Chair Co., Paoli, Ind.; 
Thomas J. Mersman, Mersman Bros. 
Corp., Celina, Ohio; Charles R. Sligh, Jr., 
Grand Rapids Chair Co., Grand Rapids, 
Mich.; Ralph W. Taylor, Jr., Jamestown 
Table Co., Jamestown, N.Y. 
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BUSINESS OUTLOOK 





CFMA ENDORSES 
“NEW” MARKETS 


Directors of the Chicago Furni- 
ture Manufacturers’ association, 
(which sponsored the first Chicago 
Furniture Market in 1891), went on 
record in favor of the Spring and 
Fall showings — the National Fur- 
niture Design Show—at their meet- 
ing this month. A survey of the 
membership showed overwhelming 
support of the project, and 80 per 
cent of the responding members 
said they would produce new num- 
bers for the April 22-27 event in 
1957, president Mal Flesham (Mod- 
ernize, Inc.), reported. 


Plans for the 1957 project were 
outlined by Lawrence K. Schnadig, 
president, International-Karpen, a 
past president of the association, 
and treasurer of the committee for 
National Furniture Design Show 
together with L. Gerald Koch, also 
a CFMA past president and like- 
wise a member of the group spon- 
soring the Spring event. Postwar 
Spring showings have been only 
moderately successful in Chicago 
because manufacturers failed to in- 
troduce new patterns, Schnadig said. 
Both new designs and heavy pro- 
motion will assure the 1957 event 
of a different result, he predicted. 





Market Dates Set 


Alan W. Detweiler, president of 
the Continental Furniture Com- 
pany of High Point, North Caro- 
lina, was named a member of the 
board of governors of the American 
Furniture Mart at the Board’s Win- 
ter Market meeting here. 


In other business transacted, the 
board set April 22 to 27 as the date 
for the 1957 Spring Market and 
October 14 to 19 as the date for this 
year’s Fall Market. Future market 
dates newly set were a Summer 
Market from June 19 to 29, 1961, 
and 1962 markets on Jan. 8 to 19 
and June 18 to 28. 





(Con’t. from page 16) 


John L. Boggiano, B. F. Huntley Furni- 
ture Co., Winston-Salem, N.C.; Claude R. 
Chatel, Kling Factories, Mayville, N.Y.; 
Nathan D. Pancoast, Consider H. Willett, 
Inc., Louisville, Ky.; Harry W. Peterson, 
Kroehler, Mfg. Co., Naperville, Ill.; Mark 
D. Stevens, Heywood-Wakefield Co.; Gard- 
ner, Mass.: Norman E. Williams, Serta of 
Chicago; Andrew C. Woods, Winston- 
Woods, Inc., Chicago. 
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“It will not mean four new sets 
of patterns annually,” Schnadig 
said. “The same numbers pre- 
viewed in Spring and Fall will be 
re-shown at the regular Summer 
and Winter Markets, and those 
designs which need attention can 
be corrected before the June and 
January events.” 


SEIDMAN LOOKS 
FOR GOOD YEAR 


Seidman & Seidman, certified 
public accountants, have reported 
that wood and upholstered house- 
hold furniture output in the United 
States in 1956 was 11% higher than 
in 1955. 


Data released by the accounting 
firm shows that shipments by the 
country’s wood household furni- 
ture manufacturers in 1956 reached 
a new high annual level of $2,030, 
000,000 at manufacturers’ prices. 
The nation’s furniture output in 
1955 totaled $1,828,000,000. 


The Seidman report states: “The 
last quarter of 1956 witnessed the 
greatest output of furniture ever 
attained in any quarter of any year. 
Part of the increased dollar volume 
in 1956, however, must be credited 


to increased prices rather than 
creased output. It is estimated that 
wholesale prices of furniture ad- 
vanced about 4% in 1956.” 


The report points out that em- 
ployment in the industry was strong 
throughout 1956, adding, “Over- 
time was a larger factor in 1956 
than in 1955. Dollar payrolls for 
the year were up about 8% com- 
pared with 1955.” 


Commenting upon the outlook 
for the industry, Frank E. Seidman, 
who prepared the report for his 
firm, states: 

“The year 1956 was a year of 
remarkable prosperity for Amer- 
ican industry. It was also the best 
year in the life of the wood house- 
hold furniture industry. 

“I expect 1957 to be another good 
furniture year. I am convinced that 
despite the sluggishness in home 
building, a very exciting business 
potential awaits the industry. 

“This does not mean that all 
furniture manufacturers will enjoy 
prosperity. As in 1956, there will 
be laggards. 

“The greatest growth in sales and 
profits will come to those furniture 
manufacturers who have: research 
programs to foster new products 
and new methods; strong distribu- 
tion channels; aggressive selling 
policies; and the ability to establish 
and maintain a reputation for good 
quality, good value, and good 
design. 





CHICAGO FURNITURE MANUFACTURERS’ ASSOCIATION DIRECTORS endorse 
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Spring and Fall showings—The National Furniture Design Show—at February 
luncheon meeting. Seated (L to R)—Peter Henry, Niemann, Inc., association 
vice-president; Keith Wallace, Pullman Couch Co., a director; L. K. Schnadig, 
International-Karpen, a past president; Mal Flesham, Modernize, Inc., presi- 
dent; E. C. Snyder, Chicago Furniture Forwarding Co., secretary; Harold 
Getzoff, American Furniture Novelty Co., a director; L. Gerald Koch, Columbia 
Bedding Co., past president. Standing: John G. Marcek, Jr., Central Parlor 
Frame Mfg. Co., a director; V. J. Dolan, V. J. Dolan & Co., Inc., a director; 
Hampton Tonk, Tonk Mfg. Co., and R. O. Campbell, S. J. Campbell Co., past 
presidents; Stanley Wisniewski, Custom-Craft, Inc., a director, and Charles 


H. Hanna, executive director. 
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STORE FIXTURES 





PROGRAM SET FOR SUPPLIERS EXPOSITION 


A program of round-table dis- 
cussions, forum meetings, inspira- 
tional talks, and social events is be- 
ing organized by the National Asso- 
ciation of Store Fixture Manufac- 
turers for the hundreds of visitors 
expected at the two-day first annual 
national trade exposition of sup- 
pliers to the bank, office and store 
fixture industry March 21-22 at the 
Conrad Hilton Hotel in Chicago. 

Robert L. Strauss, executive sec- 
retary of NASFM, said that the 
meetings during the two days are 
being arranged to be of interest to 
the entire store fixture manufactur- 


ing industry, although they formal- 
ly will be part of the second annual 
NASFM convention. 

A sold-out exposition of 40 
booths is assured, Strauss said. In 
order not to disappoint others who 
may wish to exhibit, however, 
NASFM is studying the possibility 
of installing additional exhibit 
booths. 

Strauss said that the meetings, 
business sessions, and social affairs 
will be scheduled so as to leave 
ample time throughout the day for 
all who attend to visit the adjacent 
exposition repeatedly. 





At Herman Miller Furniture Company... 


CARBOLOY. CARBIDE KNIVES MAKE 
PLANING CHIP BOARD POSSIBLE 





Herman Miller Furniture Co. uses four 40” solid Carboloy cemented 
carbide knives to plane 85” x 36” chip board sheets. The carbide knives 
operate at 3600 rpm, with 75 fpm feed, and Ye” depth of cut. 


The Herman Miller Furniture Com- 
pany uses large quantities of chip board 
for furniture core material. But plan- 
ing this type of wood with steel planer 
knives was virtually impossible. Be- 
cause the material is extremely abra- 
sive, regrinding was required after only 
100 to 150 sq. ft. had been surfaced. 


By installing a set of 4 solid Carboloy 
cemented carbide knives on their 40” 
Buss surfacers, the company now gets 
3 to 6 weeks’ production before regrind- 
ing. Surfaces are better; downtime and 
grinding costs are drastically reduced. 


Your plant can get benefits like these 
by using Carboloy carbide knives to 
plane wood, plastics, and other mate- 
rials. Knives are available in a wide 
range of sizes up to 50”, and can be 
used on all types of equipment without 
special attachments. 


Ask your present supplier about 
Carboloy planer knives, saws, and other 
cutting tools for the woodworking in- 
dustry. Or for more information, write: 
Metallurgical Products Department of 
General Electric Company, 11129 E. 8 
Mile Ave., Detroit 32, Michigan. 


Progress ls Our Most Important Prodvet 


GENERAL @@ ELECTRIC 
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J. D. MOORE 


An industrial Relations Forum 
with J. D. Moore as moderator will 
feature the opening meeting on 
Thursday, March 21. Moore, who 
holds three degrees from the Uni- 
versity of Michigan and is a mem- 
ber of the American Management 
Association, Society for Advance- 
ment of Management, American 
Arbitration association, and Indus- 
trial management Society, directs 
the J. D. Moore Organization of 
personnel and labor relations con- 
sultants in Park Ridge, IIl. 


The Industrial Relations Forum 
will cover discussions on such topics 
as management relations, training 
programs, communications with 
company personnel, effects of the 
AFL-CIO merger, insurance pro- 
grams and fringe benefits, and sim- 
ilar subjects. The Forum will be 
continued in the afternoon after a 
luncheon at which a _ prominent 
business figure will speak. 


The second day, Friday, March 
22, will be featured by two round- 
table discussions concurrently, one 
for those interested primarily in 
custom store fixture manufacturing 
and the other for those interested 
in production of standard fixtures. 

Registration to visit the exposi- 
tion will be free, Strauss said, and 
all members of the bank, office, and 
store fixture manufacturing indus- 
try will be urged to attend. Moder- 
ate fees will be. charged, however, 
to attend the meetings, luncheons, 
and NASFM — sponsored social 
events, including a cocktail party 
get-together and buffet dinner with 
entertainment on Thursday night. 

Exhibits will be open from 9 to 
5 p.m. both days. 
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Mills using Yates-American 
Double-Deck Sanders come up 
with performance figures that 
are eye-openers! 


You must agree that we at Yates- 
American can be unbiased in discuss- 
ing the merits of surfacers versus 
sanders in chip-core operations. After 
all, we make both types of machines. 


We feel that Yates-American sur- 
facers are the finest. But — it is our 
honest opinion that any surfacer has 
limitations, when it comes to finish- 
ing particle board. 


We estimate that about 60% of the 
end-use requirements for particle 
board call for a smooth finish you can 


Al Yates 


BELOIT, WISCONSIN 


Foor with the Fenesl in woodworking machinery. Established in 1883 
MATCHERS © MOULDERS © SURFACERS °@ 





you'd recognize at once. 
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Here are some figures that are hard to believe — we 
blinked once or twice ourselves, when we first saw 
them. But they’re fact — actual performance figures 
supplied to us by two reputable companies, names 


Both mills are finishing particle board with a Yates- 
American Double-Deck Sander and are removing up 


‘a 
Improved way fo finish particle board 


eliminates chip-tearout problems 


get only from a sander — the Yates- 
American Double-Deck, in particular. 
Leading mills throughout the coun- 
try back us up on that! 


Does the Entire Job! 

With the Yates Sander, finishing par- 
ticle board is done in one operation: 

It removes up to 3/16” of stock 
(depending upon density of board) 
—at rates up to 50 feet per minute. It 
holds tolerances of less than +.002” 
over an entire sheet — that we guar- 
antee! 

There are no expensive carbide 
knives to joint, regrind, and reset. No 
knife marks or chip tearout. 


Preferred by Leaders! 
Leading companies like these have 


RIPSAWS @® 


How’s this for SANDPAPER LIFE! 


to 3/16” of stock. This is what they report on sand- 


paper life: 
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Branch Offices: Chicago, Illinois 
High Point, North Carolina 
Memphis, Tennessee 


Portland, Oregon 


First two pairs of drums.......... 1200 to 1500 hours 
Third pair of drums.................- 
Fourth pair of drums................ 


We repeat — these are not our figures. They've been 


furnished to us by two different mills and have been 
confirmed and re-confirmed. 


already purchased Yates-American 


Double-Deck Sanders: 
American Granite Board, Inc. 
Parboard Corp. Goffstown, New Hampshire 
Black Mountain, N.C. Rock Island 
Carolina Forest beet tte, ene 
‘oducts, Inc. : 
Wilmington, North Caroling Wabash Screen 
Door Co. 
Columbia Hardbord Co. Minneapolis, Minnesota 
Everett, Washington Weyerhaeuser 
‘ Timber Co. 
Curtis Companies, Inc. 
a io a nies, North Bend, Oregon 
Wynnewood 
Elmon Gray Co. Products Co. 


Waverley, Virginia Jacksonville, Texas 
Don’t you think a Yates Double-Deck 
Sander should figure in your particle 
board plans? Ask your nearby Yates- 
American man to make recommenda- 
tions. Or write, wire, or phone us to- 
day at Beloit. 





RESAWS © SANDERS 
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500 to 700 hours 
150 to 200 hours 
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Solid Kennametal Knives 
like this are in use on 
stave planer to shape 

barrel staves at higher 
feed rates. 








KENNAMETAL PLANER KNIVES 


adopted for barrel stave planers 
after tests show many benefits and savings 





Results of an extensive and well-controlled test run of 
Kennametal Planer Knives on barrel stave planers by 
one manufacturer led to their adoption for all planers in 
the production of wooden barrels of aged, kiln dried oak. 
The wood is very hard and, as a result of grit and dust 
pick-up, extremely abrasive. The solid carbide knives 
used were of Kennametal grade K10, 14,” thick, 2” wide 
and 81/,” long, with a 13” concave radius on the length. 
Why not investigate Kennametal Knives for your 
operations? If you cannot get engineering service or car- 
bide tool maintenance information from your present 
supplier, write to KENNAMETAL INc., Latrobe, Penna. 





Results: Longer production between re- 
grindings, with less planer downtime and in- 
creased feed rates to 100 feet per minute. Main- 
tenance is down to 10 hours for each 700 hours 
of running time, as compared to 66 hours for 
steel knives in an equivalent period of time. 
Over-all finish of planed staves is finer with no 
burning of the surface by the knives. Produc- 
tion is up and total power draw is down. 


*Trademark 








c-3001 





INDUSTRY AN 


ay KENNAMETAL 1 


SAW TIPS © SHAPER BLADES PLANER KNIVES © ROUTER BIT BLANKS 


Phritners in Progress 
Use Kennametal Planer Knives for all planing jobs: All Woods ...Hard Boards... Particle Boards ... Synthetics 
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MACHINERY SHOW 
BACKED BY SFMA 


The American Woodworking 
Machinery and Equipment Show 
which will feature the latest de- 
velopments in woodworking ma- 
chinery by the leading manufac- 
turers will be held in Winston- 
Salem, N.C., May 13 through May 
17, 1958. This date was announced 
after a joint meeting of committees 
from the Woodworking Machinery 
Manufacturers’ association and the 
Southern Furniture Manufacturers’ 
association, held in High Point, 
N.C., recently. 


The show will be held in one of 
the largest tobacco warehouses in 
Winston-Salem, N.C. and will fea- 
ture actual operation of the ma- 
chines on display. In addition to 
the machinery manufacturers, ex- 
hibits will be set up by suppliers to 
the woodworking industries. 


The committees announced that 
within a short time, a manager for 
the show will be selected and de- 
tails as to space and facilities avail- 
able will be distributed to manu- 





MACHINERY MEN 
HEAR GISCHEL 


Clyde S. Gischel, director of mar- 
keting, Stanley Works, New Bri- 
tain, Conn., was the feature speaker 
at the Wood- 
working Ma- 
chinery Manu- 
facturers Associ- 
ation meeting 
held in New 
York recently. 

In his talk on 
‘Management’s 
Responsibility 
to the Salesman” 
Gischel drew 
from his wide 
background of experience in the 
field of selling. For more than 
twenty years he has been active in 


establishing training programs for 
branch managers 





GISCHEL 


and _ salesmen 
and setting up policies and pro- 
grams for new dealers at Stanley, 
Firestone and Westinghouse. 

The group also heard Frank W. 
Schiff, Chief of the Domestic Re- 
search Division of the Federal Re- 
serve Bank of New York speak on 
“The Business Situation”. 


February, 1957 


facturers and suppliers wishing to 
lease space. 

Admittance to the show will be 
limited to persons having a direct 
interest in woodworking machin- 
ery: furniture and other wood- 
working manufacturers, equipment 
manufacturers, and personnel from 
such organizations. 

Further details of the show are 
to be worked out by the joint com- 
mittees and a report will be made 
at the meeting of the Woodworking 
Machinery Manufacturers’ associa- 
tion at Southern Pines, N.C. on 
April 25. At this meeting, also, a 
panel of manufacturers from the 
Southern Furniture Manufacturers’ 
Association will discuss “what the 
furniture industry expects from the 
woodworking machinery manu- 
facturers.” 





RECEIVING $2,000 as first prize in 
the Blocksom & Company furniture 
design contest is a happy moment 
for John C. Adams of Birmingham, 
Michigan. Adams is shown with Mr. 
and Mrs. R. Z. Blocksom, as they 
present him with his check for first 
prize. 





Which Model for YOU?... 


OS-700—new fast-action orbital sander. 
Single pad. Over 6000 cycles per minute. 
Removes material faster, easier. Built-in water 








nT AIR SANDERS 


1000—light, fast, easy-to-handle straight-line 
sander. Big abrasive area. 2500 oscillations 
per minute. For wet or dry sanding. Palm 


attachment for wet sanding. 5 Ib. lever controls both air and water. 7 Ib. 








SP-101—versatile, single- 
pad, straight-line sander. 
3000 oscillations per minute. 
Excellent for fine work on 
smaller pieces. 5 Ib. 





600—heavy-duty, straight- 
line model for sanding, pumice 
rubbing, or polishing. Sands 
wet or dry. 1100 oscillations 
per minute. 30 Ib. 





4000—9 Ib., 2-pad, straight- 
line sander for longer, slower 
stroke. Built-in water attach- 
ment. 2100 oscillations per 
minute. 


SUNDSTRAND MACHINE TOOL CO., Pneumatic Division, Rockford, Illinois 





AND 





A name to remember in AIR SANDERS 
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Announce Celacloud — 
Newest Mattress Filler 


A mattress with a new kind of 
filling, Celacloud, said to provide 
luxurious comfort at a popular 
price, has been introduced by 
Stearns & Foster, Lockland, Ohio. 
The mattress went on sale at Gim- 
bel’s in New York this month and 
will soon be available throughout 
the company’s distribution area, 
which comprises the entire country 
east of the Rockies. 

Celacloud is a pure white, fluffy, 
resilient mass of acetate staple 
fibers developed especially for the 
bedding industry by Celanese Cor- 


poration of America. Extensive 
tests conducted both by the Cel- 
anese Application and Product De- 
velopment Laboratories and by in- 
dependent testing agencies have 
indicated that Celacloud provides 
a comfortable, resilient sleeping 
surface that has no superior. Mat- 
tresses can be made in any desired 
degree of firmness. 

In addition to comfort, advan- 
tages claimed for Celacloud are that 
it retains its resiliency indefinitely, 
does not tend to lump or mat, has 
very low moisture pick-up, does 
not absorb odors and is highly 
mildew resistant, even in coastal 















HOT SPRAY STOPS REJECTS AT LEXINGTON CHAIR CO. 


Rejects eliminated . . . 23% production increase . . 


. improved 


finish—these are some of the results obtained with Spee-Flo 600A 
Hot Spray Heaters at Lexington Chair Co., Lexington, N. C. 

The Spee-Flo units, spraying both clear and white lacquer, give 
better build and smoother finish free of orange peel, runs and sags. 
Less overspray, due to uniformly low viscosity, resulted in material 
savings and improved working conditions. 


Many other advantages of hot spray are described in free book- 
let. Write Spee-Flo Company, Dept. F'N-18,720 Polk, Houston, Texas. 
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areas. It also is dust and lint free 
and is completely non-allergenic. 
Mattresses filled with Celacloud 
will retail in the neighborhood of 
$50, which is the big-volume, pop- 
ular-price range. More data avail- 
able from Celanese Corp. of Ameri- 
ca, Dept. FN, 180 Madison Ave., 
New York 16, N. Y. 








1962 Market Dates Set 


At a meeting of the Joint Furni- 
iture Market Dates Committee held 
at the Lake Shore Club, Chicago, 
the group approved the dates of 
January 8 to 19, 1962 for the Win- 
ter Market, and June 18 to 28, 1962 
for the Summer Market. 

Frier McCollister, of the Nation- 
al Association of Bedding Manu- 
facturers was elected to serve as 
chairman for the year 1957, and 
Paul Jones, of the Carpet Institute, 
was elected secretary. 














R. Z. BLOCKSOM, left, president of 
Blocksom and Company of Michigan 
City, Indiana, is shown here present- 
ing the company’s new register of 


furniture designers to General 
Lawrence H. Whiting, president of 
the American Furniture Mart during 
the Winter International Home Fur- 
nishing Market in Chicago. 
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Sewing the Industry Since 1852 


It’s Masterful ! 


This 6" LAG BED ELECTRIC MOULDER 
| built by “The Moulder of Woods”’ 











WOODS’ 137M MOULDER 


shown with hopper feeding attachment. 
Feed rates to 160 f.p.m. 


Modernize to Economize! A mouider adapted to every woodworking plant 


that does moulding work of any kind; furniture, 
cabinets, chairs, trim and interior finish. 


The new Woods 137MT Moulder Series brings to the Industry a new concept in 
spindle design, the Woods tapered spindle. Your production costs go down, your 
production rate increases, with Woods tapered spindles. 


Cutterhead sleeves and bushings are eliminated, securing more rigid cutterhead 
fit on spindle. Removal and mounting of cutterheads becomes a matter of moments— 
a simple and easy operation. Let us tell you more about Woods tapered spindles and 
the many other exclusive time and money saving features built into the new Woods 
137MT Moulder Series. 


Send today for your copy of the new 137 catalogue. 


S. A. WooDs MAGEuINE Ce. 


27 DAMRELL STREET 


BesTon 347, Mass. 


Branch Offices: ARK., Little Rock CALIF., San Mateo. N. Y., Mount Vernon. ORE., Portland. TENN., Memphis. N. C., Greensboro. 
Canadian $8. C., Vancouver, Akhurst Mchy. Co., ONT., Galt, Canada Mchy. Co. 
Export Dept.: United States Machinery Co., 90 Broad St., New York City 
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SONNETT pattern of Nylo-Saran 
features fifteen two-tone effects. 
Combines advantages of vinyl plas- 
tics with the soft look and feel of 
wool. Is breathable, for comfortable 
sitting in all kind of weather. Made 
by Virginia Fibre Corp. 





LYRIC pattern of Nylo-Saran features 
colors high-lighted with neutral tones 
and Reynolds metallic threads. Well 
suited for office, home or institu- 
tional furniture. Offers durability and 
stain resistance. Made by Virginia 
Fibre Corp. 








NEW GOODYEAR AIRFOAM exhibit 
was featured at the 30th annual 
convention of the National Whole- 
sale Dry Goods association held in 
New York recently. (L. to R.)— 
Richard Jones, foam development, 
Akron, and W. H. Kramer, special 
furniture representative, Akron, dis- 
cuss merits of new Goodyear foam 
products with two convention visitors. 


(Con’t. from page 10) 


Pegram Interviewed 


releases which go to about 2,500 
newspapers, we can tell her some 
of the definite things she wants to 
know about furniture and carpet- 
ing. I hope we cause a lot of furni- 
ture salesmen to start reading the 
women’s page of their daily papers. 
I hope retailers will urge their local 
editors to use our material because 
it will be copy to inspire buying.” 

TV—? “Yes, I think a great deal 
could be done for the industry via 
TV. I don’t think the most effective 
job can be done via commercials 
sandwiched in between reels of an 
old comedy, or the Indian chase 
scenes in a Western, however. The 
industry has a better foot to put for- 
ward than that, and until it does, 
TV won’t mean much to our in- 
dustry on a broad basis.” 

Besides having had experience 
on the retail and manufacturing 
levels, the new HFIC director was 
also once a furniture “peddler’” cov- 
ering the “Denverwest’ territory 
for a New England firm. So when 
she says “our industry” you get the 
feeling she appreciates many indus- 
try problems and has quite a few 
ideas to lessen them. 





cient delivery. 









triple-thick 


Edmont 


JOB-FITTED 


GLOVES 
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EDMONT CASE NO. 597: For unloading lumber, a Texas 
manufacturer tested several other types of gloves in various 
price ranges. None wore longer than 3 shifts. Edmont No. 31 @ Our big inventory keeps 
Monkey-Grip, with triple-thick palm, wore 21 shifts. 


Edmont gloves wore 7 times longer 


In the case above, the recommended 
Edmont glove gave many times more 
wear because it fit the job of handling 
lumber. Its palm has a triple-thick 
coating of special vinyl which has 
outstanding resistance to abrasion and 
snagging and gives maximum long 
wear. Exclusive Edmont wing thumb 
pattern and pre-flexed fingers make 
the glove more comfortable to wear. 


Free Test Offer To Listed Firms: 
palm Tell us your operation. Without cost 


we will recommend gloves and supply 
samples for on-the-job testing. 


Edmont Manufacturing Company 
1294 Walnut Street, Coshocton, Ohio 
In Canada write MSA, Toronto 
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teed to meet your standards. 


@ You are assured quick and effi- 


@ Forget long delivery dates from 
distant mill sources. 


investment in lumber down. 


Furniture Manufacturers! 


~ 
We Can Solve Your oy SS a" 
Hardwood Lumber Problems! Ge 
@ Top quality hardwoods guvaran- DELIVERy?:/ ee 





























[ey 


Forget Your Troubles—Call on CRAFTSMAN! 


For complete information on our service, contact— 


HARDWOOD LUMBER CO. 


2201 Davis @ 


Blue Island, Ill. 


Blue Island Phone FUlton 5-6530 @ Chicago Phone INterocean 8-8383 
Office — Yard — Dry Kilns 


February, 1957 























Modu-loop, the latest spring in the 
furniture industry. 
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Typical spring edge frame with 
Modu-loop, the new automotive in- 
spired V-edge construction intro- 
duced by No-Sag Spring Company. 


MODU-LOOP NEWEST 
FURNITURE SPRING 


Many 1957 cars are showing a 
new patented modular shape in car 
seat springs. They save steel and 
impart a low flat appearance in 
keeping with the new silhouette. 
No-Sag Spring Company, Detroit, 
has created a new patented spring 
for furniture from this automotive 
development. It is named Modu- 
loop. 

The name Modu-loop is derived 
from the modular or stress distri- 
buting design, a square loop as 
opposed to curved loop of standard 
No-Sag springs. The new spring is 
built to specified lengths and incor- 





New Kalistron Branch 


Announcement of the opening 
of a Chicago branch for its Barash 
Company division, converters and 
finishers of vinyl and other plastics, 
has been made by United States 
Plywood Corporation. Products in- 
clude Vitalon and U. S. Plywood’s 
Kalistron clear vinyl plastics. Kalis- 
tron is used as an upholstery mate- 
rial. Roy Faulkner is in charge of 
the branch. 
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A typical 1957 car seat showing spring construction from which No-Sag 


developed Modu-loop for furniture. 





porates built-in V-edge advantages 
without the use of accessories or 
attaching parts. This feature per- 
mits construction of a flat seat, or 
platform for cushions, with spring- 
ing in the edges which is resilient 
and silent in operation. 

Spacing of the loops in Modu- 
loop takes into consideration the 


load carrying variations along the 
length of the spring. Of interest 
is the unique protective finish, 
S.P.C., which No-Sag applies to the 
surface of the new spring, impart- 
ing a lasting and distinctive ma- 
genta color and penetrating the 
surface of the metal, preventing 
corrosion. 








ONLY 


$1145.00 









NO. 51-B 


UNIVERSAL 
TILTING 
ARBOR SAW 


«ee f0r accurate 


= Mitering 

# Trimming 

= Dadoing 

ws Gaining 

= and allied 
operations 












RUGGED CONSTRUCTION 
FABRICATED STEEL FRAME 
VIBRATION-FREE OPERATION 
BUILT-IN DUST CHUTE 


HEAVY DUTY 5 HP DIRECT 
MOUNTED MOTOR 








bulletin 


write today eaten 


showing complete sP 
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CUTS OFF stock 1” thick, 18” wide 
RIPS 24” wide to right, 18” to left 


RIPS AT 45° ANGLE: full 3%” thick 
with 16” saw—5” thick with 18” saw 


DADO HEADS to 2” wide used on 
standard arbor 
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Combination Bracket 

serves as corner reinforcement and 
leg support. Specially folded and 
indented fastening faces drilled for 
four screw holes are said to pro- 
vide necessary support and square- 
ness for tables. Available in a 
choice of 10° or 14° angle, or 
straight for quick leg attachment. 
Made by: Allegheny Steel & Brass 
Corp., Dept. FN, 1212 N. Central 
Park Ave., Chicago 51, Til. 


Cellulose Wadding 


for mattress border materials is said 
to be absolutely uniform in both 





thickness and width, and to be 
completely free from lumps and 
thin spots. It is further said to 
combine fluffy softness with 
strength. It is offered in bleached 
white material of 0.35-in. thickness 
in 414, 5, and 514-in. widths with 
crimped edges to prevent fraying. 
Packed 90 yards per roll. Samples, 
prices, and complete details can be 
obtained from Bechik Products, 
Inc., Dept. FN, 650 Eustis St., St. 
Paul 14, Minn. 





Double Unit Grainer 
will grain sheets up to 48 inches 


wide at speeds of 25 to 75 feet per 
minute. Designated as the DH-128, 
it permits continuous graining and 
register work in two colors. For 
further details write to: Hamant 
Tool Co., Inc., Dept. FN, 3902 E. 
2nd St., Dayton 8, Ohio. 





Oscillating Mortiser 


is a high-speed multiple unit cap- 
able of cutting two different lengths 
of mortises simultaneously. Up to 
seven mortising units may be in- 
stalled on the Indiana Type 188 
multiple mortiser. Length of mor- 
tiser may vary from | to 41% inches. 
Any size router bit up to 54 inch 
may be used. Made by: Indiana 
Foundry, Machine & Supply Inc., 
Dept. FN, Brazil, Ind. 





Puoduclion PAY PROFITS! 


The high, sustained cutting 
speed and pattern precision 
of Lineberry Cutter Heads 
and Knives add up to profits 
for you. Lineberry Wood- 
working Cutters are the re- 
sult of years of study and 
experience in the making of 
fine cutters. Engineered to 
your exact needs and speci- 
fications and warranted to 
give the utmost in quality production. It will pay you to know more 
about Lineberry Cutters and service. Write for catalog. 


Router Bits of... 
PROVEN PRODUCTION, 


Millions of production hours in many, many plants over the 
years prove the superiority of Lineberry Red Tang High 
Speed Steel Router Bits. They give the ultimate in true 
running, smooth cutting and long-lasting performance. 

In all standard sizes or made to order in any diameter 






or length. Write for catalog. 


ILIINJEIBIEIRIRY 


FOUNDRY & MACHINE CO. 
North Wilkesboro, N. C. 


318 Forrester Ave. 
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HERMANCE 300 RIPPERS 





Now built to gang rip boards 8, 12 or 16” wide 
into multiple strips at one pass, at fast feeds. 


Motor 15 to 50-H.P. All ball and needle bearings. 
Good for single saw ripping up to 6” thick. 


For flooring, box, furniture, millwork, dowel, rule 
manufacturers. 


Write for full information. 


HERMANCE MACHINE CO. 


BOX 359, WILLIAMSPORT, PA. 
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DESIGN 


Leather in Decoration 
Show Featured Winners 
of Design Competition 





New kinds of leather and almost 
40 new designs in leather furniture 
and accessories were highlights of 
the 1957 Leather in Decoration 
Show held during the January fur- 
niture market in The Merchandise 
Mart. 


Theme of this annual presenta- 
tion by members of The Upholstery 
Leather Group was “Petal Soft 
Leathers in a Carnival of Colors” 
which introduced a new upholstery 
leather called “petal soft.” This 
new product is a more pliable, sof- 
ter upholstery leather which retains 
all the qualities of genuine leather 
such as, fade, crack, abrasive proof, 
and longer lasting characteristics. 
Like all fine upholstery leather, it 
is washable with mild soap and wa- 
ter and comes in a palette of more 
than 500 standard colors. It was 
shown in all 14 rooms in the show. 


New furniture designs featured 
leather used in almost every con- 
ceivable way from all-over leather 
upholstery with no wood showing 
to leather trim on lacquered chairs. 


As always in the Leather in Dec- 
oration Show, traditionally the out- 
standing annual decorating show, 
color plays an important part. This 
year bright accent colors are posed 
against white, off-white and more 
neutral walls than in past years. 

The show was composed of 14 
room settings by members of The 
American Institute of Decorators. 
The imaginative uses of leather in 
almost every possible furniture and 
accessory category attests to the 
further popularity of the world’s 
oldest upholstery material still in 
the vanguard of popularity as a 
modern, traditional or transitional 
material both for color emphasis 
and accent. 

Fifteen manufacturers exhibited 
individual pieces in the new petal 
soft leathers in a variety of colors. 


Harvey Moves in Detroit 


The Detroit engineering offices 
of Harvey Aluminum have been 
moved to 16244 James Couzens 
Highway, Detroit 21, Mich., it was 
announced by Don McLeod, dis- 
trict sales manager. 
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BONNELL IRVINE designed this white 
leather magnesium chair which won 
first prize in upholstered furniture 
classification of The Upholstery Lea- 
ther Group’s 1956 Design Compe- 
tition. Made by Mueller Metals Corp. 
of Grand Rapids. 





JAMES and MARIE HOWELL designed 
this table which won first prize 
among case goods in ULG's 1956 
Design Competition. Made by Sligh 
Furniture Co. of Grand Rapids and 
featured at 1957 Leather in Decora- 
tion Show. 








CUT COST AND IMPROVE APPEARANCE ON: 
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. . « plus false drawer 
fronts, upholstered 
frames, skids . . . and 
many others at 
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3-NAILS-A-SECOND SPEED 















WORKING RANGE OF AUTO-NAILERS 
NAILS WORK AREA 

MODEL Length Gage Height Depth 
Crusader—2 %wtol” 18-19-20 9%" 2%" 
Mercury—3 % to 1%" 17-18-19 9%” 2%" for 
Spartan—4 V4 to 1% 15-16-18 35” 12%" free 
Trojan—5 % to 1%" 15-16-17 1412” 82” | 
Hercules—9 2 to 2%" 13-15 32%” 15%" Cata og 

















Controlled depth drive; controlled countersink; 
mokes its own nails in accurate lengths up to- 


2% inches. 


Three types of nailing . . . plain, brad, clinch. 
Auto-Nailer will also start nails for later hand- 


driving. 


Hurricane drive eliminates splitting. Auto-Nailer 


nails stay put—won’t back out. 


NEW _ HERCULES — 9 











AUTO-NAILER 


AUTO-NAILER CO., 269 Marietta St., N.W., Atlanta 13, Georgia 
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Question — We are making 
large turnings from hardwood 
squares, 3 inches and 4 inches in 
diameter. These squares are of solid 
wood and while not showing defects 
before turning, they are developing 
splits in the lathe. What can we do 
to prevent this? 

Answer —In view of many 
possible causes for wood splitting 
it is rather difficult to diagnose 
your trouble without knowing more 
about contributing causes. Speak- 
ing generally, the application of lo- 
cal tension across the grain is the 
basic cause of wood splitting. The 
splits follow the grain. The best 


method for preventing splits would 
seem to be lamination, gluing up 
these turning squares instead of us- 
ing solid stock. This lamination 
does not require the grain of the 
laminate pieces to be crossed, as in 
a plywood construction, for no two 
pieces will have identical grain di- 
rection. You will find some oblique 
crossing of the grain at almost every 
point of contact. 


Question — We manufacture 
outdoor furniture, including chairs 
which have loose cushions. These 
cushions are covered with a so- 
called water-proof material but the 
covering eventually breaks down 
from exposure and rain attack. One 
of our dealers claims to have cush- 
ions which are thoroughly water- 
proof and breathable, supplied with 
a line of metal outdoor furniture. 
Do you know of these cushions and 
if so, what can you tell us about 
them? 

Answer — It is possible you are 
referring to the Drain-Dri cushion 
introduced by a Michigan manufac- 
turer of wrought iron furniture. 
Upholstered in a woven plastic fab- 
ric, these cushions are said to be 
constructed of springs dipped in tar 
which are covered with rubberized 
wool and hair. When attacked by 


rain or water from other sources, 
the water is said to run right 
through the cushion. Due to the 
porous construction of the cushion, 
drying is relatively fast with the air 
circulation afforded. This may be 
a patented construction and should 
be investigated before using. 
(Drain-Dri cushions developed by 
Lee L. Woodward Sons, Owosso, 
Mich.) 


Question —I am the purchas- 
ing agent for a furniture concern 
and just received a bawling out for 
transposing solvent naptha on a 
purchase order to read “Naptha sol- 
vent”. Since no one else will give 
me the satisfaction of explaining 
the difference between these two 
materials, will you please do so? 


Answer — Naptha solvent is 
petroleum spirits; solvent naptha is 
a coal-tar base product. Your mis- 
take is a common one and commer- 
cial solvent makers use the term 
“industrial xylol” to designate sol- 
vent naptha to prevent just such a 
misunderstanding. Solvent naptha 
can be used as a thinner for many 
finishing materials, but many of 
these materials have no compatibil- 
ity whatsoever for naptha solvent. 











Handiest Locations 
in PITTSBURGH 


Hotel Py tts urgher 


PITTSBURGH 


Diamond Street below Grant 
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fi Right in the heart of 

the Golden Triangle—Hotel Pittsburgher 
400 outside rooms with bath. Large-screen television 
and radio at no extra charge in every room. Air con- 
ditioning. Finest dining room. ATlantic 1-6970 
Hotel Pittsburgher MOTEL 


Opposite Greater Pittsburgh Airport on Airport Park- 


MMMMMMMMMMMMM|Ceta 


\ etovson ot noexte charge ie bath. Private phone. 
N estaurant faci ities. urtesy a fot Te i. 
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OLIVER Double Arbor Saw 


Bench rips, cross-cuts, miters, 
dadoes quickly, accurately! 







Adjusted in a 
jiffy to each 
operation... 
saves time and 
cuts costs 


This double-duty Saw Bench saves woodworkers valuable time. 
A shaftless motor is built directly on each of the two saw arbors. 
Either rip saw or cross-cut saw can be brought into action by 
turning the handwheel. Saw arbor tilts up to 45°. Arbors can be 
adjusted vertically. Rips up to 2414” wide, cross-cuts up to 36” 
wide. A 16-inch saw projects 3-34” through table. Dadoes up to 
4” wide. Cuts a perfect miter. Has most complete and accurate 
set of gauges. Write for Bulletin No. 260D. 


Oliver also makes Rip Saws and Saw Benches in smaller 
and larger capacities. 


OLIVER MACHINERY COMPANY 
Since 1890 GRAND RAPIDS 4, MICHIGAN 
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Look what's happened ti Hidboard 
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Weyerhaeuser 4-Square Industrial Hardboards 
add quality that helps build sales 


CONSIDER A PRODUCT such as a laundry hamper. The body of Perforated 
Hardboard can be formed with a single, wrap-around piece, bent to a 1” 
radius at the corners; Standard Weytex* for the bottom, and Particle Board 
covered with decorative plastic for the top. The body also may be covered 
with fabric, veneered, laminated with decorative plastics or finished with 
different types of paints. 

Weyerhaeuser 4-Square Hardboards now are available in standard, low 
density and perforated types to meet a wide range of needs. Possibly you, too, 
have a product in which these remarkable Hardboards can help improve 
quality, solve production problems or cut costs. 

Standard Weytex machines with clean edges for cut-outs and irregular 
shapes, has excellent nailing quality, takes a wide range of finishes. Perforated 
Board offers the same outstanding features. It has the rigidity and strength 
— for hardware and brackets with surface toughness to resist marring and 

nting. 

Hampers made with smooth Standard Weytex can also be covered with 
fabric, veneered, laminated with decorative plastics or finished with different 
types of paints. 

See description of individual types in box at right. Samples on request. 


*T.M. Reg. Weyerhaeuser offers 4-Square Particle Board, 


too, for hamper tops and many other uses. 
Thicknesses from ¥%” to 1”. Write for details. 


Weyerhaeuser Sales Company 


DEPARTMENT HH-27 
First National Bank Building * St. Paul 1, Minnesota 


February, 1957 
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®@ Standard Weytex is smooth on one side and 
has a screen impression on the other. Panels are 
light tan in color with a pleasing fiber pattern. 
Thicknesses: 1/12”, 1/10”, 1/8”, 3/16”, 1/4”. 


®@ Weylite is smooth on one side with a screen 
impression on the other. Slightly lower in 
density than Weytex. Made in two thicknesses: 
3/16”, 1/4". 

@ 4-Square Perforated Board is smooth on 
one side with a screen impression on the 
other. Perforated with 1” centers in both direc- 
tions and 1/2” margins on edge and ends. 
Thicknesses: 1/8” and 3/16” with perfora- 
tions 3/16” in diameter. Also 1/4” thickness 
with perforations 9/32” in diameter. 


@ 4-Square Hardboards take all types of 
finishes including wiping stains, lacquers, air- 
dried and baked-on enamel. An ideal base 
for plastics, fabrics, veneers. Excellent gluing, 
laminating characteristics. 


@ Ideal for: furniture parts, automotive foun- 
dation parts and panels, sliding panels, cross 
banding, core material, mirror backs, cabinets, 
toys and games, TV backs, displays, signs, 
containers and many other uses. 
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Light-Duty Casters—Condensed cat- 
alog covers a complete line of light- 
duty casters for appliances, TV 
consoles, and furniture. Standard 
sizes, styles, and types are illustrat- 
ed and described. — Nagel-Chase 
Mfg. Co., Dept. FN, 2811 No. Ash- 
land Ave., Chicago, Ill. 





Polyvinyl Resin Adhesives — Color- 
ful, 4-page brochure indicates uses 
for Timbond polyvinyl resin adhe- 
sives. Features claimed for Tim- 
bond include high strength, fast 
setting, high freeze-thaw stability, 
and ready for instant use by roller, 
glue gun, or brush. The catalog 
also lists the various Timbond 


products and recommended appli- 
cations. — Armour and Co., Dept. 
FN, Adhesives Division, 1355 W. 
31st St., Chicago 9, Ill. 


Non-Woven Fabric — Illustrated, 
16-page booklet explains the quali- 
ty and uses for Lantuck non-woven 
fabrics. Features listed include: 
Balanced strength; unlimited fiber 
variety; and flexible range of 
widths, weights, gages, densities, 
and finishes. — Wellington Sears 
Co., Dept. FN, 65 Worth St., New 
York, N.Y. 


Manual on Finishing—New, 140- 
page furniture finishing manual is 
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~ SINGLE SURFACER 





The NORTHFIELD 
No. 5 Single Surfacer 
is designed and built 
for heavy production 
purposes. It is ideal for 
attern shops, sash and 

oor and furniture 
plants. 


It handles material up to 24” wide, 14” to 6” thick at a 
choice of speeds from 18’ to 36’ per minute. 


Separate magnetic starters with push button controls are 
used for each of the two motors. Pressure bars work in- 
dependently of each other close to knives permitting 
smooth planing without dubbing ends. 


Write for complete information. 


High Speed, Precision Woodworking Equipment 


BAND SAWS @ 
JOINTERS @ 
and Hollow Chisel) @ 


SURFACERS @ 
SAW TABLES @ 
UNIVERSAL WOODWORKERS 


NORTHFIELD 


WOOD SHAPERS 
MORTISERS (Chain 





FOUNDRY & MACHINE CO. 
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a bound volume of papers present- 
ed at North Carolina State Col- 
lege’s short courses. Compiled by 
the College’s School of Forestry and 
the Extension Division, the manual 
is offered in cooperation with the 
Southern Furniture Manufacturers 
Association and the Department of 
Industrial Engineering, Furniture 
Manufacturing and Management 
of the School of Engineering. In- 
cluding the results of research and 
development at many laboratories, 
the manual is designed to bring a 
greater knowledge to those con- 
cerned with the application of fin- 
ishes to wood furniture. Cost is 
$2.00. — North Carolina State Col- 
lege Extension Division, Box 5125, 
Raleigh, N.C. 


Urethane Foam — Booklet on Poly- 
Koolfoam synthetics details history, 
chemistry, properties, applications, 
and fabrication of flexible synthetic 
urethane foam. Among the advan- 
tages listed in this 16-page booklet 
is a description of how the product 
can be cut, nailed, sewn, tacked, 
and bonded. — The Dayton Rubber 
Co., Dept. FN, Dayton, Ohio. 


Stokers for Wood Waste — Efficient 
disposal of wood wastes by stoker 
feeding of boilers is discussed in a 
new 4-page catalog. The catalog 
lists the advantages of this method 
of disposal and describes in detail 
how the equipment works to pro- 
vide complete, effective combustion 
of wood wastes. — McBurney Stoker 
& Equipment Co., Dept. FN, 2110 
Peachtree Road, N.W., Atlanta 9, 
Ga. 


Finger Jointing — Information and 
recommendations on machines for 
successful finger jointing are con- 
tained in a new 8-page catalog. Bul- 
letin No. 700 contains illustrations 
of typical wood parts that can be 
finger jointed and lists specifica- 
tions for standard heads. The bul- 
letin also contains dimensioned 
drawings of standard joints and 
data on how to use and maintain 
the equipment. — Wisconsin Knife 
Works, Dept. FN, Beloit, Wis. 


Color Chart for Plastic Sheets — 
New folder lists 87 colors, patterns, 
and trugrains for Micarta Plastic 
sheets. The folder also includes a 
comprehensive compilation of data 
on types of Micarta, on applica- 
tions, sizes, and detailed technical 
data. — United States Plywood 
Corp., Dept. FN, 55 W. 44th St., 
New York 36, N.Y. 
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the finishing touch 
in fine cabinetry 


Fine cabinets and millwork deserve 
K-V Hardware! It guarantees the high 
quality features you demand. 








ADJUSTABLE SHELVES 

Fool-proof K-V built-in shelf 
supports and standards make 
sturdy shelves that keep level. 
Will not tip or tilt under load. 





SLIDING DOORS 


A wide variety of tracks and ene. 
sheaves for every type door is “SRE, 


available in the quality K-V line. 
Noiseless, smooth running. 








DRAWER SLIDES 


Drawers mounted with K-V 
drawer slides won't stick, jam 
or sag. Models include under- 
drawer slide. Some with nylon 
rollers. 











YOu, Write for free literature 
a 
4 


S KNAPE & VOGT 
4 MFG. CO. 


Grand Rapids 4, 
Michigan 


YOU SAVE 5 WAYS 











The Marvelous 
Montgomery 


BLO-HOG 


Patents Pending 


(The only all-purpose 
hog in the world) 


Eats Up 
Everything! 


C.I.T. Terms Available 





... including Pine, Oak, Gum, Hickory, Elm. Cedar, 
Wet Veneer and Sandy Bark. Conveyor-fed — no 
attendant required. Positively protected from major 
damage by tramp steel. All connections locked — 
nothing to shake loose. Maintenance costs unbeliev- 
ably low. 

“. .. Dear Mr. Montgomery: It is an unbelievable 
machine and it is still hard to believe that it is 
actually handling the enormous volume of 
scrap we are feeding into it. We operate 
the hog without an attendant — which® 
means a considerable saving.” — J. B 
BLACK, Ocala Mfg. Co., Ocala, Fla. 

Sumner iron Werks, Everett, Washington, W. Coast Rep. 
Canadian Sumner iron Works, Lid., Vancouver, B. C. 
Canadien Rep. 


Write for bulletin and details 


JACKSONVILLE BLOW PIPE CO. 


P. O. BOX 3687 - JACKSONVILLE, FLORIDA 
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—with these 4 Weldwood® glues 


—and now there’s a Weldwood Wizard 
for every gluing job 
















4% Save customers with 
Weldwood PLASTIC RESIN Glue 


It’s powerful assurance that you won't lose customers through 
delayed glue failures and creeping due to moisture or heat. 
Joints glued with Weldwood Plastic Resin Glue are actually 
stronger than the wood itself, and strengthen with age. Used 
by the finest wood-working craftsmen. Highly water-resistant. 
Stain-proof, rot-proof, bacteria-proof. 


@ Save production time with 
Weldwood PRESTO-SET® Glue 


This Weldwood Wizard can actually speed 
up your whole production cycle. Sets so 
fast after gluing you’re ready to machine 
soft woods in 20-30 minutes (a bit longer 
for hard woods). Bonds reach full per- 
manent strength in 24 hours. Pure white 
— clean and easy to work with. No mix- 
ing, dilution, heat or processing; no spe- 
cial containers or applicators. Freeze and 
thaw-proof. Available in handy, shop-size 
squeeze bottle. 


3) Save labor with 
Weldwood CONTACT CEMENT 


You need less labor to apply Micarta and 
other laminates with Weldwood Contact 
Cement. So easy to use. Bonds instantly, 
permanently on contact without clamps, 
presses, processing. Bonds any combination 
of wood, rubber, canvas, felt or any other 
porous surface. 


4) Save glued joints from 
outdoor damage with Weldwood 
WATERPROOF Resorcinol GLUE 


It's new — this 100% waterproof glue bearing 
the famous, reliable Weldwood name. Use it 
with confidence on any wood joints that will be 
exposed to the outdoors or to dampness. Weld- 
wood Waterproof Resorcinol Glue grips like a 
vise in any climate or weather. 100% proof 
against boiling hot water, cold water, salt water, 
moisture, dampness, steam, mold, fungus, mild 
acids, alkalies. Easy to mix and apply. Stores 
indefinitely. 


5) Save your precious storage space 


By using these Weldwood Glues, you need carry only a small inventory. 
Our own convenient warehouses, and mill supply and industrial distri- 
butors from coast to coast, quickly supply your needs. Sizes: Weldwood 

Contact Cement — 1 
and 5 gal.; Weldwood 
Plastic Resin Glue — 
10 and 25 Ib. cans, 
100 and 300 Ib. 


-— 











("coneun anne enaiioneen a 

UNITED STATES PLYWOOD CORPORATION 

Dept. FN 2-7G, 55 W. 44th St., New York 36, N.Y. ] 
Please sena me information on: 








i Weldwood Plastic Resin Glue | drums; Weldwood 
j Weldwood Presto-Set Glue 4 Waterproof Resor- 
Weldwood Contact Cement cinol Glue—1 gal., 

{ Weldwood Waterproof Resorcinol Glue i a. =. and 55 
J Name i wood Presto - Set 
wue—1 gal. jars, 

i — i shop - size squeeze 
City Zone___State les and 5, 10, 30 





and 55 gal. drums. 
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IN NY 


TRILLING HARGROVE 


MONROE W. POLLACK, vice 
president of United States Plywood 
Corporation, has been named direc- 
tor of sales. He formerly was in 
charge of special product sales. 
Pollack is the company’s oldest full- 
time employee (36 years) in length 
of service. . . J. R. NELLIGAN 
has resigned as vice president and 
general sales manager of the Stead 
& Miller Division of Collins & Aik- 
man. No successor has been named 
as yet. . . GORDON RUDD has 
been promoted from general mana- 
ager to vice president of National 
Pool Equipment Co., Florence, Ala., 
according to an announcement by 
E. L. Culver, president. . . SUM- 
NER L. TRILLING is named gen- 
eral sales manager of the Bolta 
Products Division of The General 
Tire & Rubber Co. . PENN 
HARGROVE is named as head of 
the new-products development de- 
partment of Sackner Products Co., 
according to an announcement by 
Bill Tisch, general sales manager 

. . EDWARD S. MORRIS, pres- 
ident of Morris Furniture Mfg. Co. 
of Los Angeles, died recently at 
the age of 79... JOHN B. HAND- 
LAN is new field representative in 
Florida for the Goodyear Tire & 


N : 
NN 


ef \S ee AWG 


RUMOHR HANDLA 


with the Akron Foam Products 
sales staff. District office headquar- 
ters are in Miami. . . WILLIAM 
RUMOHR is appointed district 
sales representative in the eastern 
territory for the Adhesive Division 
of Armour and Co. . . RAY- 
MOND J. LODGE and CHARLES 
W. SMITH have been appointed 
department general managers for 
the Borden Company’s Chemical 
Division. Lodge now heads up the 
Resins and Chemicals Department; 
Smith, the Polyca-Monomer De- 
partment. EUGENE J. SULLI- 
VAN, who had been top adminis- 
trator for both departments was 
recently advanced to general sales 
manager for the entire Chemical 
Division. . . FRANK C. COSTEL- 
LO has been appointed regional 
sales manager, Eastern Division, for 
the Hayden Company of Chicago. 





















DU PREE WARREN 


He will cover the entire east coast 
territory. . SAM DuPREE has 
named vice president, general prod- 
ucts group, Goodyear Tire & Rub- 
ber Co., succeeding JOSEPH E. 
MAYL who has retired. R. B. 
WARREN, former sales manager, 
Industrial Products, has been ap- 
pointed to the post vacated by Du- 





McMEEKIN 


Masland Duraleather 
Company announces two appoint- 
ments: M. B. McMEEKIN is named 
as sales manager, Upholstery Prod- 


SWEET 


Pree. 


ucts Division; GEORGE H. 
SWEET, Jr., to sales manager, In- 
dustrial Products Division. . 
CARLTON L. BOLIN has been 
appointed to the Valentine Seaver 
Division sales force of Kroehler 
Mfg. Co., to cover the Indiana ter- 
ritory including Grand Rapids, 
Kalamazoo, and Benton Harbor, 
Michigan. Headquarters are in 
Fort Wayne, Ind. Prior to his sales 
assignment, Bolin worked in Kroeh- 
ler’s Valentine Seaver Fabric Divi- 

































Rubber Company’s Sales Division- ie sion and as a cover advisor for 
Foam Products. He formerly was COSTELLO BOLIN Kroehler salesmen and dealers. 
Tool Up With i 
Woodworkers RITE-HETE Save 
GLUE TANKS Glue 
Knourek-Schmidt RITE-HETE TANKS (Cookers) keep 
Combination prepared glue ready to tap into 
These shaper collars smaller pots — speed production. Fur- 


nished complete with cord, plug, auto- 
matic heat control and agitator. LOW 
operating cost. Made in 5, 10, 15, 20- 
gallon and larger sizes. 


give you ease and 
safety. Eliminate fric- 
tion caused by old style 
rotating collars. Pre- 
vent burning of pat- 
terns and stock. Pro- 
tect operator against 
flying knives. Screw ad- 
justment enables _set- 
ting to a_ thousandth 
part of an inch. Write 
for data. 








ALSO 
ELECTRIC GLUE POTS 


save time. labor and material. Thermo- 
stat regula eat. A size for every 
need — \/-pint to 10-gallon or larger. 


For more information write 


ROHNE ELECTRIC MFG. CO., INC. 
24 E. Hennepin Ave., is 1, Minn. 








i 


WOODWORKERS’ TOOL 
223 South Jefferson Street 








WORKS, INC. 
Chicago 6, Illinois 
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You have to move 


to get the 
jump on today’s 


jy expanding market 


Industrial companies are spending more than 
$514 million every twenty minutes for needed 
goods and services. In spending that much 
money, they move mighty fast. But you have 
to be even faster to sell to today’s dynamic in- 
dustrial market. Especially if you want to 
thoroughly cover your customers and prospects 
among the thousands of industrial companies 
that are spending this vast sum. 

A sound, well-balanced advertising program 
can help your sales force make an immediate 
impact on this big market—the market that 
won’t wait to be sold, because it can’t wait 
to buy. 

To keep ahead of this expanding market, put 
hard-hitting industrial advertising on the job. 
It will give you a greater return on your sales 
investment. 





























NATIONAL INDUSTRIAL ADVERTISERS 
ASSOCIATION, INC. 


























271 Madison Avenue, New York 16, N. Y. 





An organization of over 4000 members engaged in the advertising and marketing of indus- 
trial products, with local chapters in ALBANY, BALTIMORE, Boston, BuFFALO, CHICAGO, 
CLEVELAND, CoLumBus, DALLAs-Fort WortH, DENVER, Detroit, HAMILTON, ONT., 
HartTForp, Houston, INDIANAPOLIS, LoS ANGELES, MILWAUKEE, MINNEAPOLIS-ST. PAUL, 
MONTREAL, QUE., NEWARK, NEW YorRK, PHILADELPHIA, PITTSBURGH, PORTLAND, 
RocHEsTER, Rockrorp, St. Louis, SAN FRANCISCO, TORONTO, ONT., YOUNGSTOWN. 
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furniture hardware 
since 







































TAPERED AND STRAIGHT 
FERRULES 
ROUND AND SQUARE 


Genuine brass, 
finished in 
satin. 

Write for 
information on 
other metals 
and finishes 


FERRULES WITH 
BRASS AND PLASTIC 
SELF LEVELERS 


Ferrules 
designed and 
finished for 
the production 
of fine furniture 





LEG BRACKETS AND PLATES 

We manufacture over 
900 items and are 
continually adding 
to this line 


WINZELER STAMPING 


29 WABASH AVE. 


MONTPELIER, OHIO 
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Buy BUSS and get the PLANER 
that EXACTLY suits YOUR needs! 


MODEL 44 




















. 5 Se 


NO OTHER LINE OFFERS SO MANY MODELS AND SIZES 


When you buy a BUSS planer you not only get a machine that will give you the best 
job of planing in the shortest possible time, but a machine that is virtually custom built 
to your particular production requirements. For example: Our Model 44, 4-roll and Model 
66, 6-roll single surface cabinet planers are available in a total of *20 sizes as compared 
to two to four sizes of machines in the same category offered by other planer manufacturers. 
In addition, we have all the other models shown below, available in various capacities. Con- 
sequently, when you buy a BUSS planer you never need pay for extra capacity you do not 
need. But, on the other hand, when extra large capacity is a real asset, you’ll find that 
BUSS offers a planer of larger capacity (52” width) than any other on the market. Obvious- 
ly, we are exceptionally well situated to provide you with the planer that will net you the 
greatest return that can be had from an investment in planers. Let us consult with you on 
your requirements. Bulletins on request. 


* MODEL 44 CAPACITIES: 26” x 8, 28” x 8, 30” x8, 32” x8, 36” x8, 38” x 8, 40” x 8, 
42” x 8, 44” x 8, 46” x 8, 50” x 8 & 52” x8 
* MODEL 66 CAPACITIES: 30” x 8,32” x 8,36” x 8, 38” x8, 40” x8, 42”x8, 50” x8, 52”x8. 


THERE’S A BUSS PLANER TO EXACTLY SUIT YOUR NEEDS 
6 MODELS No. 4-2 single surface, No. 66 single Sur- No. 88 pounte sur- No. 55 Heavy duty MICRO-SURFACER for 


medium sized planer for face, 6 roll planer face, 8 roll planer Double Surfacer for planing hardboard and 
first cutting and finish- for first cutting and = for first cutting and _— planing rough jumber. other very thin materials. 


29 SIZES ing work. finishing ae finishing . 





SINCE 1862 


MACHINE WORKS PLANER SPECIALISTS EXCLUSIVELY 


230 £EIGHTH STREET ®@ HOLLAND, MICHIGAN 






























IT'S GOOD BUSINESS to operate with new Efficiency Features: 





Dorsey Hi-Cube Vans because of the extra space 28-inch floor height e Famous Dorsey translu- 


: , cent roof ca 
inside—2,500 cubic feet with 91-inch width— Inside height 90 and 114 a 
inches Recessed cam-type 


and because their rugged construction means locks and rear lights 


42 inches between wheel boxes 
years of safe, trouble-free service. One piece spaceless 


tailgate 


Four rows of forged steel rope 48 inch curbside doors 
your customers appreciate the smart appearance cleats with plastic shields Full length rear doors 


Two-speed landing gear with 


recessed folding handle 
IT'S GOOD ADVERTISING, too, because 














that distinguishes this great line of trailers. 


C 
= 


Measure a Dorsey . . . examine it feature-by- 
feature . . . and your eyes and your yardstick 
will tell you that here’s the trailer to haul more 


payload for less cost per mile. 


Your Dorsey Regional Distributor is a substantial, 
independent businessman with complete service facilities. 


DORSEY TRAILERS / ELBA, ALABAMA 


» ay 





